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www.sodexo.com

  WE DO

 Nutrition, Health & Wellness

 Local Communities

 Environment

 WE ENGAGE with

OUR PUBLICATIONS ........................................................ 70

PERFORMANCE

  WE ARE

We DoWe Do
We EngageWe Engage

We AreWe Are

The Better Tomorrow Plan



About Sodexo

Quality of Daily Life in the service of performance 

comprehensive 
Quality of Daily Life service solutions through three activities:  

On-Site Service Solutions, 
Motivation Solutions and 
Personal and Home Solutions. 

Employee Benefits 

Incentives & Recognition

Public Benefits

 childcare tutoring, lifelong training
 concierge services   senior care 

About Sodexo

KEY FIGURES
95% of Group revenues
14,585 million euro in consolidated revenues

Source: Sodexo

A leader in On-Site Service Solutions in most of our markets

On-Site Service Solutions 95%

Motivation Solutions 5% 

KEY FIGURES
% of Group revenues

12.5 billion euro in issue volume
689 million euro in consolidated revenues
380,000 clients (excluding individuals)

27 million beneficiaries
1.1 million affiliated partners

Source: Sodexo

A worldwide leader in Motivation Solutions

15.3 billion euro in consolidated revenues
380,000 employees
34,000 sites in
80 countries
50 million consumers served daily
6th largest European-based employer in the world
21st largest employer in the world

As of  August 31, 2010
Source: Sodexo

No. 1 globally in most markets

North America:

Rest of the world:

Europe:

38% 45%

17%



Executive statements from

Executive statements

Values have always been key to 
our culture. 

sustainability leader in our market sector. 

The Better Tomorrow Plan

80 countries 34,000 clients’ sites
380,000 employees

The Better Tomorrow Plan

the targets we set for 
FY10 have been successfully achieved. 

solid management system

internal 
and external awareness plan

inventory process

more than 50% of relevant sites in 
more than 50 countries

country roadmap. 

World Wildlife Fund (WWF) and Sodexo



The Better Tomorrow Plan

the Better Tomorrow Plan
Ambition 2015 

80 countries, 34,000 clients’ sites
380,000 employees

The Better Tomorrow Plan
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 three core pillars:

   WE ARE: 

   WE DO: 

  WE ENGAGE: 



FY10 Key facts

Key facts

a dedicated organization

an inventory of its 
sustainable development practices

global 
agreement with the World 
Wildlife Fund (WWF)  

FORTUNE 
Magazine Most Admired 
Companies

2010 SAM Sector Leader
SAM Gold Class

Covalence Index

STOP Hunger Servathon

e-learning
poster 

campaign toolbox  
of communications materials. 

Publication of the Corporate 
Citizenship Report

one 
of the world’s most 
ethical companies 

Launch of the Better 
Tomorrow PlanGlobal Supersector Leader

“aspretto” 
country roadmaps 

Fair Food Agreement 

first Top 50 Companies for Diversity 

Ethibel Excellence Index



Implementation process 

The targets set for the Better Tomorrow Plan’s 
FY10 implementation process have been 
successfully achieved.

To facilitate appropriation by our 380,000 employees, we 
launched an internal and external learning and awareness 
campaign.

  E-learning 

Posters

 business cases to senior 
management Executive Committee
Sodexo World  SEED

 Letters, press conferences and releases for external 
audiences.

Steering Committee:

awareness
the management system
the baseline inventory

phasing 

Further Deployment
Continuous measurement
Performance reporting

BTP Country Road Map  - 
Targets and Action Plans
Performance

Guidelines for the Commitments
Stakeholder

Continuous Improvement
the implementation process

Damien VERDIER

Client Retention, Offer Marketing,  
Supply Chain and Sustainable 
Development

Neil BARRETT

(as of  Dec. 1, 2010)

Marie-Line BEAUCHAMP

Remote Sites and Asia-Australia 
(as of  Dec. 1, 2010)

Laurent COUSIN

On-Site Service Solutions

Marcia DUARTE

Central and South America

Thomas JELLEY

Sodexo United Kingdom & Ireland

Yorelle KALIKA

Sodexo Europe

Dolores LARROQUE

Group Sustainable Development

Roshith RAJAN 

Group Sustainable Development 

Lesley SANDER

Group Sustainable Development

Marie-Hélène SICARD

Sodexo France

Arlin WASSERMAN

Sodexo North America



Implementation Process FY10 highlights

Better Tomorrow Plan central PMO

Better Tomorrow Plan Champions

Subject Matter working groups:
nine subject matter working groups

 Performance working group

online monitoring tool, CITIZEN, 

771 users
1,100 initiatives 60 countries

99%

inventory collection campaign

more than 50% of relevant sites in more than 50 countries 
representing 95% of Group revenues

country roadmap

 from strategy to action

 

 

 



A better tomorrow 

starts today.



Performance



Titre chapitre

Overview

 EXTERNAL BENCHMARKS

DOW JONES SUSTAINABILITY INDEX (listed since 2005)

ASPI Eurozone (VIGEO)

SAM Group

Business in the Community (BITC)

ECPI Ethical Index uro 

Fortune Global 500

IAOP Global Outsourcing 100

FY10FY09FY08



Performance

 WE ARE INDICATORS

HUMAN RIGHTS

EMPLOYEE SPRINGBOARD

Internal Promotion

Training

Employee engagement

Employee retention

DIVERSITY AND INCLUSION

Employee engagement 

Representation of women

HEALTH AND SAFETY

Food Safety - Food Supply

Food Safety - Site Audits

CORPORATE GOVERNANCE

FY10FY09FY08



Titre chapitre

  WE DO INDICATORS

  NUTRITION, HEALTH AND WELLNESS

Health and Wellness

Varied and Balanced Food Options

Reduced Sugar Salt and Fats

  LOCAL COMMUNITIES

Fight against hunger and malnutrition

Local community development

Fairly traded certified products

FY10FY09FY08

In FY10, 2 additional countries established and removed identified products and practices.  
At the same time, the relative weight of  the exisiting countries decreased making our indicator decrease overall.



Performance

  ENVIRONMENT

Sustainable Supplies

Supply Chain Code of Conduct

Sustainable Fish and Seafood

Sustainable Equipment and Supplies

Energy and emissions

Water

Materials and Waste

Organic Waste

Non Organic Waste

FY10FY09FY08



Global Reporting Initiative (GRI): 
table of correspondence with our publications

PR: DI:
HR: AR: 
RD: 

DESCRIPTION GLOBAL COMPACT CROSS-
REFERENCE

REPORTING GUIDELINES
Strategy and Analysis

Organization Profile

Report Parameters

Governance, Commitments and Engagement

ECONOMIC
Economic Performance

Market Presence

Indirect Economic Impacts

ENVIRONMENTAL
Materials

Energy



Performance
Water

Biodiversity

Emissions, Effluents, and Waste

Products and Services

Compliance

Transport

Overall

Employment

Labor/Management Relations

Occupational Health and Safety

Training and Education

Diversity and Equal Opportunity

HUMAN RIGHTS
Investment and Procurement Practices

Non-discrimination

Freedom of Association and Collective Bargaining

Child Labor

Forced and Compulsory Labor

Security Practices

Indigenous Rights

SOCIETY
Community

Corruption

Public Policy

Anti-Competitive Behavior

Compliance

PRODUCT RESPONSIBILITY
Customer Health and Safety

Product and Service Labeling

Marketing Communications

Customer Privacy



A better tomorrow 

starts today.



WE ARE



Our Group Fundamentals

> Our purpose is to satisfy their expectations.

> Organic growth:

“Making every day a better day”

Service Spirit, Team Spirit, Spirit of Progress.

> Service Spirit

> Team Spirit

> Spirit of Progress



We Are

Loyalty, Respect for people, Transparency, 
Business integrity.

> Loyalty

> Respect for people

> Transparency

> Business integrity

Since Sodexo’s creation in 1966, independence has been one 
of its fundamental principles. Independence enables the Group 
to maintain its values, focus on a long-term strategy, maintain 
management continuity, ensure its durability.

Today, Sodexo’s independence is reflected in its relations with 
all of its stakeholders:

 

 

Sodexo’s financial independence is guaranteed through family 
shareholding.

Our financial independence rests on two simple principles:



Business Integrity

2011: 

 UNITED STATES
Compliance Week

 MEXICO
Business Integrity Program

The 2010 Employee Engagement Survey: 

72%

77%
Source: Hewitt



Human Rights

the Human Rights 
Policy

2011 

 FRANCE
“Listening and Awareness” Association

 UNITED STATES
Office of Employment Rights

We Are

FY09 FY10



Employee Springboard

 UNITED KINGDOM
GREAT! – On-site training program

 WORLDWIDE
Boarding Pass induction program

1. Developing skills, capabilities and knowledge:

2. Yearly appraisal:

The 2010 Employee Engagement Survey: 

Source: Hewitt 
*Percentage of  employees having given an average evaluation equal 
or greater to 4.5 on a scale from 1 to 6 for the 6 questions relating to 
engagement.

Key results 

See page 11 for all indicators related to Employee Springboard.



Diversity and Inclusion

 WORLDWIDE
SWIFt

 UNITED KINGDOM
Diversity and Inclusion Champions

Sodexo’s commitment: 

We Are



Health and Safety

 WORLDWIDE
Tracking major work-related risks

NORTH AMERICA 
Safety awareness calendarTT

The 2010 Employee Engagement Survey:

Source: Hewitt

Chile – 2010

FY09 FY10

Food Safety - Food Supply

Food Safety - Site Audits



Corporate Governance

We Are



WE DO: 
Three priorities & 14 commitments



We will increase the level of performance in our sustainable development journey  
by engaging with our clients and our 380,000 employees to embed our commitments  

into 34,000 sites in 80 countries

3 PRIORITIES 14 WE DO COMMITMENTS

NUTRITION 
HEALTH & 
WELLNESS

health and wellness solutions

varied and balanced food options

reduced intake  
of sugar, salt and fats

LOCAL 
COMMUNITIES

fight hunger and malnutrition through our STOP 
Hunger initiative

local community development

products sourced from  
fairly traded certified sources

ENVIRONMENT

SUSTAINABLE SUPPLIES 
Global Sustainable Supply 

Chain Code of Conduct 

local, seasonal or sustainably grown or  
raised products

sustainable fish and seafood

sustainable equipment  
and supplies

ENERGY & EMISSIONS 
carbon footprint

WATER & EFFLUENTS 
water footprint

MATERIALS & WASTE 
organic waste

non organic waste



A better tomorrow 

starts today.



WE DO: 
Actively promote Nutrition,  
Health & Wellness



Health and wellness solutions

CHINA
Wellness Program

Sodexo’s commitment: 

 SPAIN 
Work Life Balance



Actively promote Nutrition, Health & Wellness

The Nutrition, Health and Wellness working group

2011

2012-2015 United States – 2010

Food Management Magazine

  WORLDWIDE
Concierge service solutions

 ITALY 
Stop smoking campaign

The 2010 Employee Engagement Survey: 

80% 

Source: Hewitt

FY09 FY10

% of  countries developing and promoting
health and wellness solutions(5) 74.1% 79.6%

Number of  countries who have LEED, HQE, 
ISO 14001, or equivalent certified sites(6) 29 31

NumNumumberer of of  sitestes off offerieriringng ng conconcieciec rgerge se serviv ceces 
orr r o kkioiokk sksksks(7)(7) 5252255222 7347343444



Varied and balanced food options
Sodexo’s commitment: 

NORTH AMERICA
Your Health Your Way

 EUROPE
Vitality



  LATIN AMERICA  
“Eat Healthy, Live Well” Program 

  WORLDWIDE
NATURAL!

The Nutrition, Health and Wellness working group

2011

2012

United Kingdom - 2010

Actively promote Nutrition, Health & Wellness

FY09 FY10

% of  countries where menus and recipes
are reviewed by a qualified dietitian(8) 94.0% 94.0%

Number of  registered dietitians employed 
by Sodexo(9) 2 476 3 328

% oof  cf ountries whowho ha have ve nunutnutritritionional a hottlines es or or 
wwebwebe linlines ess to to proproprovidvide ne nututrutrititionaonal al advidvivicce ce 
fooorrr cc ccoconsuns mermere ss(10)1(10)

669.69.99 1%1% 70.7070.00%0%0%%0%



Sugar, salt and fats

Nutritional recommendations:

Sodexo’s commitment: 

 ITALY
Salt awareness campaign

 AUSTRALIA
Smartfuel program



 NETHERLANDS 
Healthy Food Choices certification

 FINLAND
Healthy Snack Pass campaign

Actively promote Nutrition, Health & Wellness

FY09 FY10

% of  countries having established and removed 
identified products and practices(11) 67.7% 65.7%

In FY10, 2 additional countries established and removed identified products 
and practices. At the same time, the relative weight of  the exisiting countries 
decreased making our indicator decrease overall.

The Nutrition, Health and Wellness working group

our 
first focus was on salt: 

2011

2012

2015



A better tomorrow 

starts today.



WE DO:  
Support the development  
of Local Communities



STOP Hunger initiative

1.  Volunteering: 

2.  Sharing Sodexo’s knowledge: 

3.  Food donations:

4.  Financial assistance: 

Sodexo’s commitment: 

The Feeding Our Future®lunch program allows our family 
to get to our next paycheck. Since my husband gets paid 
every other week, sometimes it’s hard to budget because 
groceries have become so expensive. This program is a 
great blessing.”

Recipient of  Sodexo’s US Feeding Our Future® free meal 
Beneficiary program in Oklahoma City, Oklahoma. 



Support the development of Local Communities

Sodexo Servathon

2015

2020

  WORLDWIDE
Sodexo Servathon

Mexico

Austria

China

United States

Thailand

France

 PERU 

Sharing our expertise on nutrition  
and food safety

Russia - 2009

FY09 FY10

NumNumberer of  countries wwhoho havha e implemented the e
STOTOP HP Hungger ininitiatiatitive

32 39

NumNumberber of  major STOP Hunger programs 368 422422

Numbeer of  partnerships with NGOs and
assocociations

24024 272



SOCIAL FOOTPRINT

Sodexo’s commitment: 

A. Improving Employability to promote social 
cohesion in countries where we operate
Social cohesion means the fight against poverty,  
inequality and social exclusion. 

1.  Establish strategic partnerships to promote social 
inclusion programs in the countries where we operate,

2.  Recruit heavily locally at Clients’ sites among our 
impacted communities, 

3.  Provide job-training programs at Clients’ sites  
and stimulate the Employee Springboard,

4.  Promote actions in support of education, 
employment and health within local communities  
in the countries where we operate.

B. Sustaining Economic Development in countries 
where we operate
To improve the standard of  living and increase our 
partners’ competitiveness 

1.  Help set up local supply chains and create or improve 
infrastructures in the regions where we operate,

2.  Help and support local communities create local 
businesses and find sustainable local market 
opportunities outside of Sodexo,

3.  Train local suppliers to meet international quality 
standards and assist them in achieving Sodexo’s 
business accreditation in the regions where we operate,

4.  Participate in initiatives to reduce the impact of 
humanitarian emergency crises among our impacted 
communities.

Local community development

worldwide program



 PERU 
Setting up professional supply chain

 FRANCE 
Partnering with small and mid-sized local suppliers

 The Local Community 
Development working group

2011

2012

2015 

Sodexo has partnered with us in many ways to ensure a positive 
socio-economic balance that benefits the Mistissini community.  
We have received positive regional recognition from our Cree Nation 
communities for the results that Eskan has achieved with Sodexo.

James Lazore, General Manager, Eskan Company, Québec - Canada

Support the development of Local Communities

Canada - 2010

gold 
medal for Progressive Aboriginal Relations (PAR)

FY09 FY10

% o% oof cf  cf  counountritritrieees who have local comcommunmunityity 
devdeveloe opmep nt champip onioningng initiatives(12) 885.4% 94.4%

% of  locacal rl recruitment (country level) 97% 97%97%



Fairly traded certified products
Sodexo’s commitment: 

 FRANCE
ON-SITE SERVICE SOLUTIONS 
2 fair trade products for 1 planted tree 

 CZECH REPUBLIC
Fair Trade Support program 



  WORLDWIDE  
Aspretto offer

aspretto

aspretto

aspretto

aspretto

 SWEDEN 
Certified Rainforest Alliance & organic coffeeAA

 fair trade working group 

2011

2015

Belgium - 2010

Support the development of Local Communities

www.aspretto.sodexo.com

Numi Organic Tea is very proud to be the supplier of  
Organic & Fair Trade tea for Sodexo’s global aspretto 
program. Seven of  the eight Numi Organic Tea offerings are 
Fair Trade certified. Numi’s long-term & robust commitment 
guarantees that workers receive a fair wage and safe 
working conditions leading to an improved quality of  life. 

Hammad Atassi, Vice President-Foodservice 
NUMI ORGANIC TEA

FF
gg
ww

HH
NN

FY09 FY10

% in kg of  certififiefied fd fairairly lyly tratradedded c coffee(133)3) 8.5% 12.5%5%%

NumNN ber of  siteesess im impleplementing the aspretretttoo off o er 44545 496



A better tomorrow 

starts today.



WE DO:  
Protect the Environment



Supply Chain Code of Conduct

Sodexo’s Supply Chain Code of Conduct

Sodexo’s commitment: 

 AUSTRALIA
Sharing core values through the Code of Conduct

 UNITED KINGDOM 
Supplier corporate citizenship questionnaire



 SLOVENIA  
 Internal assessment of main suppliers

 FINLAND
Product quality efforts

The Sustainable Supply Chain working group 

 Group Supply Chain Code of Conduct. 

2011

2012

2014

2015

Protect the Environment

In 2010 Business in the Community (BITC) worked 
with Sodexo to develop its annual supplier corporate 
citizenship questionnaire addressing issues in areas 
such as diversity and inclusion, environment, and 
health and nutrition. This builds on the commitments 
that Sodexo has set out in their own Better Tomorrow 
Plan and will help the company identify and 
reformulate healthier products, removing ingredients 
such as hydrogenated fats and vegetable oils. 

Jo DANIELS, Marketplace Director,  
Business in the Community.

FYFYFYFY0FY0999 FY1FY1FY11100000

% o% of cf  counountritrieses whowho ha have ve a sa sa s s ssa sssssuppuppuppuppuppppupppuppuppuppupppppllililielielielielieiieielieel r crrr ode 
of  conduct(14) 87.87.87.7.7..3%3%3%33%%3%3%%%%%% 9393993939393.93.9393393.93.3.3393993.393 00000%%0%000%00



Local, seasonal and sustainably 
grown or raised products
Sodexo’s commitment: 

NORTH AMERICA 
Developing local sourcing from small farmers

 NETHERLANDS 
Local and organically sourced products



 FRANCE 
Seasonal and local sourcing

 UNITED STATES
Sourcing local and sustainable food  
at Emory University’s campus dining services

A working group

Sodexo and the WWF

2011

2012

2015

Protect the Environment

United Kingdom - 2009



Sustainable seafood
Sodexo’s commitment: 



  WORLDWIDE 
Marine Stewardship Council (MSC) certification and use  
of Certified Sustainable Seafood

Netherlands

 UK

Belgium

Canada

Sweden

United States

 EUROPE
Use and promotion of Certified 
Sustainable Seafood

A Sustainable Supply Chain working group

 Sodexo and WWF

2010

2011

2012

2015

Marine Stewardship Council (MSC)

The MSC recognises Sodexo’s effort to work collaboratively 
on introducing mechanisms that aim to increase uptake of  
MSC certified seafood in its own portfolio and across the 
whole of  the foodservice sector.

Nicolas GUICHOUX, Regional Director 
Europe, Marine Stewardship Council (MSC)

Protect the Environment

FY0FY0FY0FY0FY099999 FY1FFYFFF 0

% o% of  cf  countries whiw ch ch have eelimminainatedtedtededededddededd thththththhtt thth th tht theee pe pe peee peeeeee pee urcrcurchashh e 
of  all at risk seafoood sd specpecpecccecp iesieseseesss(1511(15(15(15(15)15)15)5)5))55)( 8.18 18 18 18 %%%% 11717171717.17.77.711 3%33%3%3%3%33%3%3%3%%3%3%333%33%3%33333%33

Numbererere ofofoof ofofoof MM MSMSMSSCC cCC ccertertrtrttifiifiifiifieeifiefifi d fd foodoododdserserserserss vicvicvicvicce se se se sssiteteiteiteiteiteiteitesssss(1(16)(16)(16)(1 271 3737373737437437474373737377747



Sustainable equipment and supplies
Sodexo’s commitment: 

NORTH AMERICA
Ecolab sustainable supplies

  UNITED KINGDOM
Strategy to increase sustainable supplies



 NETHERLANDS 
Environmentally friendly cleaning products

 PERU
Biodegradable cups

2010

2012

2015

Since we use the new dosing system, the sites need less 
space for the storage of  the chemicals and we have decreased 
waste for the client. Safety for our employees was the most 
important improvement we have achieved.

Peter VAN ROSSEM 
Category Buyer Benelux - Sodexo Supply Chain Management

Protect the Environment

FFYFY0FY0FY 999 FY1FY1FY111100000

% o% of sf  spenpend od on sn sustustainainablable pe pe pe pe pppppppppapeapapeapeapeapeapeapeapapeapeapepp r dr dr ddr ddr ddr dr drr drr isisisposables
as a % of  total papapaapapp peepeperper d d diddi dispspspspspospoposabbsabllesles(17)(17) 79.79.79.79.99.9.4%44%4%4%%4%4%%4%%%% 797979797979.797979.7979.7797979.777 11111%%111



Energy and Emissions

Service innovation

Active risk management

Sodexo’s commitment: 



 THAILAND 
Energy Savings at IMPACT Convention Center 

 UNITED KINGDOM 
Carbon Trust StandardCC

Energy and Emissions Subject Matter 
Expert working group

partnership with the WWF

2011

2012 

2020 

Protect the Environment

Worldwide - 2009

Top 3 vendor

*The carbon footprint reduction program consists of: 

  = Basic steps (awareness and behavioural changes)
  + Advanced steps (equipment and investments on the client’s site)
  + Measurement (submetering)

FY0FY0FY0FY0FY099999 FYFY1FY1Y1FY 000

% o% of sf  siteites is implmplemeementinting ng g thethetheheheheeeeeeee caccacacacaca caacac caaa bbbrbrborbobborborbrbbr n nn
footprint reducductiotioioott on pn pn pn pnn progroggogoggggggrararararamramra **(18)18)(18) 11.11.11.1.8%8%88%8% 11.11.11.11.11.11....8%8%88%8%8%8%8%8%8%8%8%88%88%8

% ooo% o% o% of sff sf  sf sf itettit s whicich hh hhhhaaaveaave taaakenkenkenkene  babababb sicsicsicsiciccc ststsstst st stepsepsepsepseps  
to to redreduceuce th theireireirirreirrrrr ccc consuuuuumptmptmptmptmptmptm iionionioniono f of off  ennergergergerggergrgergrgrggyyyyyyyy((181(18))((18( 45.4% 44545.45.45.44 4%4%4%444444

HeaHeaH d Od OOfficeffiffiffiffifficeffiffiffi  el elele ecttectect iricityty consusumptm ion
2 32 32 3343434 4944944494 

kWh
22 130 333033333 199199

kWkkWhkkk

Head Office electricity consumption 
per m²m²

22962962962 kW kWkWhhh 272722702722  kWhhhhhh



Water and Effluents

Increased water scarcity

Sodexo’s commitment: 

 UNITED STATES
Water conservation program at Bethany 
Health Care Center

 UNITED KINGDOM
Reducing water consumption with adapted 
thermostatic valves



 INDIA
Raising awareness on World Water Day

 FRANCE
So.Eco

2011

2012

2013

2014

2020

Protect the Environment

FYY099 FY1FY100

% of  sites implementing the waterr 
conservation program*(18) 8.8% 8.8%

% of  sites which have taken 
basic steps to reduce their waater 
consumption(18)

66.66 9%9% 66.9%

Head Office water consumption 2 322 m3 2 366 m3

Head Office water consumption per m² 0.3 m3 0.3 m3

 *The water conservation program consists of: 

  = Basic steps (awareness and behavioural changes)
  + Advanced steps (equipment and investments on the client’s site)
  + Measurement (submetering)



Organic waste

Our priorities
Basic steps:

     -  Raising employee awareness, 

     -  Raising consumer awareness

More advanced steps in reducing organic waste: 

Measuring and communicating the impact of steps to 
reduce organic waste: 

Supporting organic waste recovery initiatives by:

Sodexo’s commitment: 

The Tillery Valley team has performed very well, making 
genuinely significant improvements to reduce and recover 
organic waste while saving money. We were thrilled to 
see our efforts recognized when we won the Corporate 
Citizenship prize at the Sodexo UK & Ireland Star Awards in 
November 2009

Phil HALL, Site Director, Tillery Valley



 UNITED KINGDOM 
Tillery Valley’s road to organic waste reduction 
and recovery success

  WORLDWIDE
Converting used cooking oil (UCO) into biodiesel

Belgium
France

UK

Turkey

Materials and Waste working 
group

2010

2011 

2012

2015

Protect the Environment

United Kingdom - 2010

*The organic waste reduction program consists of: 

  = Basic steps (awareness and behavioural changes)
  + Advanced steps (equipment and investments on the client’s site)
  + Measurement (keeping records)

FY09 FY1YYY 0

% o%%% of  ssf  siteiteitet s implementing the organganicic 
waste reduction program**(18) 4.5%% 4.5444 %%

% of  sf itites which have taken basicccc  
steps to reduce their oro gananic c wwaswawwasw tetetete(18)(18)(18)( )( 39.39..8%8%%% 39.8%8%%%%

% of  sites implementing initiatives 
to recover organic waste(18) 52.8%%%%% 52.8888%

% of  sites where Used Cooking Oil 
is recoverede (18) 53..8%8%8 53.53.8%8%



Non-organic waste

Our priorities
Basic steps:

     -  Raising employee awareness,

     -  Raising consumer awareness 

More advanced steps to reduce non-organic waste: 

Measuring and communicating the impact of steps to 
reduce non-organic waste 

Supporting non-organic waste recovery initiatives:

Sodexo’s commitment: 



Protect the Environment

 AUSTRALIA
Resource Recovery Program

 UNITED KINGDOM 
Packaging and waste reduction – collaboration with 
Unilever

Materials and Waste working 
group

2010

2011 

2012

2015

Australia – 2009 

FY09 FY1YFYY 0

% o% o% ff  sites implplementing meam sures 
to reduce non organic waste(18) 4.04.0.0.00%%%%% 4.04.04.00.00%%%%%%%%

% of  sites whichi h hh havee ta takenken ba basicsiccsicsic st ststepseps 
to reduce their non organic wastesteteteet (18)(18)(18)18(18) 3333.3333.9%9%9%9% 33.9%%%%

% of  sites which have taken basic steps
to reduce their non organic waste(18) 52.6%6%%%% 52.2.2..66%



A better tomorrow 

starts today.



WE ENGAGE with



Stakeholders

We commit to engage our stakeholders through common 
impactful actions: 

We listen to our stakeholders and maintain a dialogue 
with them.

We influence practices at the sites where we operate and 
beyond.

long-term professional relationships

leadership position

EMPLOYEES

CLIENTS

CONSUMERS

SUPPLIERS

INSTITUTIONS

We commit to dialogue with our stakeholders so as to influence their practices at the sites where we operate and beyond.

Sodexo will strive to regularly and accurately report on the progress of its commitments  

in order to ensure that the objectives set are achieved.

Clients
Customers Employees

Local Communities

Host Countries

Governments

ShareholdersNGOs

Associations

Suppliers

International
Organizations



We Engage

Employees
Sodexo’s commitment: 

NORTH AMERICA
The Sustainability Education and Expert Development 
(SEED) community

 INDIA 
Celebrating World Ozone Day

E-learning

“Today I will…” posters

2011 



Clients
Sodexo’s commitment: 

 FRANCE
Organic sourcing 

 SWEDEN
Waste reduction projectO

2011 

2012



We Engage

Consumers
Sodexo’s commitment: 

 MEXICO
“Vivir Bien” program

  BRAZIL 
 “Conscious consumption, attitude that transforms”

1. Educating 

2. Connecting

3. Involving

2011 

When Shirley Wolfe, 81, moved into 
Springhill Senior Living Community she 
was quite inactive, but things changed 
when she started taking advantage 
of  Springhill’s HealthAbility exercise 
programs, offered to residents by Sodexo.  
«This is the best I’ve felt in a long time,» 
she says. «I now try to talk more residents 
into going!»



Suppliers
Sodexo’s commitment: 

 UNITED STATES
Kraft Foods and Ecolab receive Better Tomorrow 
Supplier Awards from Supply Management

 UNITED KINGDOM
Suppliers Packaging Forum

2011 

2012



We Engage

Institutions
Sodexo’s commitment: 

  WORLDWIDE
Partnership with the Alliés association to fight 
malnutrition and poverty 

NORTH AMERICA
Second Nature helps Sodexo embed sustainable 
development issues within society 

2010-2012



Our publications

FY10 Corporate 
Citizenship  
Progress Review

Available in English, 
French and Spanish

FY10 Catalogue  
of Good Practices

Available in  
English only

Worldwide awards 
and recognitions

Available in  
English only

The Better Tomorrow 
Plan presentation

Available in English, 
French and Spanish  
in 2 formats: short and 
long versions

STOP Hunger 
brochure

Available in  
English and French

Annual report 

Reference Document

Corporate Citizenship report

Human Resources report

Diversity and Inclusion report



Sodexo, Group Corporate Citizenship Department 

Imagepointcom 



SODEXO GROUP 

CORPORATE CITIZENSHIP DEPARTMENT

bettertomorrow.group@sodexo.com  
www.sodexo.com

A gesture in favor of the environment


