Sodexo teams up with WWF to
encourage students to increase
uptake of plant-based diets
7 October 2019
Global services company Sodexo has teamed up with leading conservation organisation
WWF-UK to encourage students at universities across the UK and Ireland to choose foods
that are more sustainable and have a lower environmental impact.
From 7-25 October, ‘Finer Diner’ pop-up restaurants, created by global brand experience agency
Sense, will be visiting five universities where Sodexo provides the food services. Students at these
universities will be able to sample 100% plant-based street food dishes, which will then become part
of the menus at all Sodexo-run university restaurants.
The universities are: UCL (7-8 Oct); Coventry University (10-11 Oct); York St John University (14-15
Oct), Solent University (17-18 Oct); and Trinity College Dublin (24-25 Oct).
The street food dishes on offer at the pop-up Finer Diner features ingredients inspired by Knorr
Professional and WWF-UK’s Future 50 Foods report; 50 plant-based foods that are healthy, tasty,
accessible and have a high nutritional value but a low environmental impact.
The Finer Diner initiative follows the announcement last month on the roll out of recipes using the
Future 50 Foods, which have been developed by Sodexo and Knorr Professional chefs and
nutritionists, to more than 5,000 locations in Belgium, the United States, the UK and France,
including business and government offices, universities and hospitals.
David Mulcahy, food innovation director at Sodexo, said: “We know that Generation Z are
increasingly turning towards vegan and plant-based diets to improve their health and reduce their
impact on the environment.
“The dishes that students will be able to sample at Finer Diner have been created to reflect the
growing trend for street food and, of course, feature some of the Future 50 foods such as kale,
spinach and lentils, all of which are really versatile and can be included in many dishes that
people might usually associate with meat.
“We are looking forward to demonstrating that popular dishes like curries, kebabs and tacos, can
be just as delicious when they’re 100% plant-based.”
Nick Hughes, food sustainability adviser at WWF-UK, adds: “Our aim is to encourage
students to explore plant-based foods and help them make the connection between what they put
on their plates and its impact on the planet.
“Young people represent the future of our society, and we feel that encouraging them to make the
switch could have a major influence in the fight for our world.”
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About Sodexo
UK and Ireland
Sodexo employs around 36,000 people and delivers services that improve the quality of life to clients at over
2,100 locations in the corporate, energy & resources, healthcare, education, leisure, justice and defence
sectors. Services range from catering, cleaning, reception to asset management, security, laboratory and
grounds maintenance services, enabling clients to focus on their core business. www.uk.sodexo.com
Sodexo Engage is the is the UK’s leader in employee engagement and recognition, providing a range of
benefits and incentives to improve motivation in staff. It offers a range of services such as bespoke reward
platforms, gift vouchers and discounts at some of the biggest UK cinemas. For more information, please visit
the Sodexo Engage website: www.sodexoengage.com
Sodexo Group
Founded in Marseille in 1966 by Pierre Bellon, Sodexo is the global leader in services that improve Quality of
Life, an essential factor in individual and organisational performance. Operating in 72 countries, Sodexo
serves 100 million consumers each day through its unique combination of On-site Services, Benefits and
Rewards Services and Personal and Home Services.
Sodexo provides clients an integrated offering developed over more than 50 years of experience: from
foodservices, reception, maintenance and cleaning, to facilities and equipment management; from services
and programs fostering employees’ engagement to solutions that simplify and optimise their mobility and
expenses management, to in-home assistance, childcare centres and concierge services. Sodexo’s success
and performance are founded on its independence, its sustainable business model and its ability to
continuously develop and engage its 460,000 employees throughout the world.
Sodexo is included in the CAC 40, FTSE 4 Good and DJSI indices.
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